
Many of the radio stations in my area are owned by ClearChannel
Broadcasting.  I find myself listening to the radio less and less
each month because each station is more repetetive than the last.
With their airtime deals and such, I usually can hear the same 10
songs on my way home as I did on my way to work, regardless of the
station.  Consolidation seems to be working poorly, judging by
customer satisfaction.


